Hello campers and welcome to Video Number Six - not a number, but a free video. A training video. On how to edit mailing lists prior to a parallel mailing.

Step one. What has been asked for on this particular evening is to resend the latest Story of I Am and Libra mailings, to their relevant lists. At this stage the lists have already been set up; it's just a question of taking out the most recent purchasers and BSP members.

As I was saying...step one is to locate the most recent test pages.

There they are. OK, these were sent quite a while ago. I'll just pause briefly to change the dates.

By the way, in general we would be examining these pages more closely; changing an image, perhaps, or the header, subject line or preview text. As it is, I've been poorly and we're out of time, so for now it's just a date change.

Right. Next we need to identify the most recent purchasers. Now, I keep a list of searches that I update, but I'd like to show you how to do this from scratch.

This uses the customer database and the search engine.

First we go to Products. We need to note all the product codes that are affiliated with these products. We'll be doing the Story of I Am (TSIA) first.

The three highlighted are the product codes in question, each affiliated with TSIA. What you need to note are the little four-digit numbers at the end of the sales page links (the ones in the middle of the webpage, not the ones on the left).

As you see, these are: 5352, 5354 and 5355. We will need to keep hold of these numbers. Fortunately I just typed them.

Now to the search engine, which is...limited in capacity. The best thing I think I can do here is put in the search terms, and just go. You can watch, and remember you can pause and replay if you need to.

Three rows, three product codes.

Important: note at the top where it says match all or any? We want any, not all. These two are the equivalent of AND and OR gates.

The resulting list is that of all the purchasers thus far of TSIA. We need to get these into a list we can use for the purposes of Dadamail, which means clicking Email These Customers. Don't worry - nothing will be sent to them from here!

The list is now just the email addresses, one per customer. Copy these.

Now we need to go to the lists we use on Dada for this mailing. A general sales mailing almost always uses sales0, sales1 and sales2 on the .org mirror site.

On .org, you can see I've got sales0 as the list we're on, and I'm on the Options page. There is a reason for this, which I'll reveal eventually. For now, these are the right settings. We next need to go to Remove.

Five email addresses have popped up. This means that on this list, since the last mailing, there have been five new purchasers. Let's remove them now.

Next we need to make sure there have been no new BSP subscribers. To do this, we need to head on over to .net and download the latest version of the accessgold primary list.

OK, that's done. Now let's do a remove for that list. The process is slightly different: rather than pasting anything into the text box, we'll use Upload From File.

Another five names gone! OK, this is now ready for mailing.

For sales letters, unless Eric specifies otherwise, we will usually mail without the slug, which is the bit that says [Planet Waves] in the subject header. I'll just take the title and URL as they are.

Note that the list long name (what people will usually see in their inbox) is Eric Francis, which is how he likes it for sales letters.

So. What I'll do is run through the same deletion process with sales1 and sales2, then show you the elimination process for Libra.

We have to wait until the mailing is complete before swapping lists, but if you're in a tearing hurry you can also use a different browser.

OK. Remember - this is important - when you switch lists, ***make sure to press the switch button and that the correct list is showing next to the dropdown menu***.

Here is why we need the options screen.

sales0 consists of subscribers. They don't usually get too worked up about unsubscribing from sales lists, so I leave the box unchecked. This box:

For sales1 and sales2, however, which are non-members, I always try to ensure that during a mailing and after, the box is checked. The reason is that we have to depopulate and repopulate these lists fairly frequently, as new products emerge, and some people get very miffed if they keep reappearing on marketing lists they don't want to be on.

However - when removing purchasers, if I don't uncheck the box I'll have some unwanted names winding up on the blacklist. So I have to do that first. And then I click Save Subscription Options. Prior to mailing, or rather when the names have been deleted, I reinstate the check.

To spare us time, I'll now do the same with sales2, and then move on to Libra.

Note that sales2, which consists of those who are on our free mailing lists but have not purchased anything and are not members, generally contains considerably fewer new purchasers. There will be some, because the lists are repopulated only every so often. But this shows that people who have not purchased before are mostly unlikely to do so, mainly because they either can't afford it, or because they don't wish to.

So for Libra we repeat the product code and search part. The code for Libra is 5350. You get to memorise them after a while.

Just one line this time, so the AND/OR option doesn't apply.

I don't use the add to blacklist option for the Astrology Studio lists, because these are only related to one product and then that's it until the following year.

OK, that list is now ready. I'll just show you what I do with this mailing (much as with the other); I won't keep you while I mail to sales1 and sales2.

And there it goes. OK - thank you for watching and see you in video number 7.
